Your past work and interest in the topic
I am very interested in what I call ‘Content Design’. That is, information embedded in whatever media that seems appropriate to the designer of the content, given the nature of the content and the abilities and interests of the intended audience. 

In my PhD thesis, I have defined Content Design as the deliberate composition and structuring of content of all types that is intended for human, as opposed to machine, consumption. In this view, content is a general term that refers to any type of information-carrying material that is produced in any media or mixture of media: i.e. audio or visual, paper based or electronic, or any combination of these. This definition of content encompasses traditionally produced content as well as electronically produced content. It applies to content encountered in every aspect of everyday life: at work, at leisure and in our lives as citizens and social human beings. The purpose of content may be to inform or to entertain, or both. 

Thus, Content Design is a wider term than that of “Information Architecture”
 that is mostly interested in the structure and organisation of web based materials, or that of “Information Design” that has emerged from a mixed background of research into information visualisation
 and technical writing. In my view, Content Design represents a multifaceted ‘problem space’ that draws on a wide variety of disciplines, ranging from the humanities to the sciences, and encompasses both aspects of Information Architecture and Information Design (Horn, 1999
) as they are presently defining themselves. I see the theme or research area of Content Design as a place to pull together knowledge and expertise that is needed in the digital age to help to design content so that it is consumable by humans, in terms of being accessible, usable and meaningful. It is my contention that there is a great deal of knowledge from a wide range of disciplines such as for instance, communication theory; sociology;  human computer interaction, to name but a few,  that can be brought to bear on the problem of designing content so that it is readable and understandable.
Furthermore, the need for content to be designed, and for understanding how to do this, is even more urgent as boundaries between previously vertical content industries are being broken down; new roles are being created; and alignments change almost daily as industries try to determine new business models and modes of working. In this swiftly changing environment, that is built upon technologies for rapid and ubiquitous transmission of content, “information overload” is already recognised. Combined with this is the fact that much of this content is, for various reasons, inaccessible, unusable and ultimately, meaningless.

However, there are many people working to solve aspects of these problems; for instance, the EUAIN orgnisation
, is trying to find ways for the print disabled to access information that is printed, whether on paper or online, by for instance, removing business barriers to producing digital versions of the text than can be narrated or processed to create Braille. In the same way, I see this Design to Read initiative is looking specifically how to design text for people who do not read easily. This means that there is an opportunity to share and amalgamate knowledge and experiences, across domains and disciplines, if it is recognised that all are engaged in a similar high level goal, that of designing content.

Finally, that expertise and knowledge is not confined to producers and manipulators of content, content consumers also need to understand how to best use and exploit the interactive possibilities now often offered by content. This means learning new types of literacies, such as digital and media literacy, to be able to access, to make use of, and make meaning from content.

The reason why you want to come to this workshop
I would like to exchange views and learn from others, and to work together to build useful resources that will be available and sustainable. I have long felt that such a wide ranging problem area would benefit from this type of approach. I applaud the initiators of the workshop for their foresight. 

The critical issues in the topic from your point of view

What follows are some of the issues that my present reading make me feel are critical to a wider understanding of the issues surrounding the ‘design to read’ topic. Also, I am sure that there are many more that I would be interested to hear about from other workshop members. 
· Spoken and written information, reading versus hearing and the nature of comprehension and communication of information and knowledge

Following the work on Ong on orality and literacy
  that revealed the historical paradigm shift in Western societies from oral culture, to one where the written word dominates, we are now in the age of the Network Society (Castells, 1996, )
, with an increased range of media to support information exchange and communication, that while based upon both orality and literacy, makes novel combinations of both with other media. 

· The enduring nature of the written word?
Because of our heritage of oral and written cultures, it is very hard to express ourselves in any way but words, whether written or spoken. One can, of course, find exceptions to this rule:for instance, artists who express their innermost thoughts and feelings on canvas, in music, or in dance . However, it must be said, to get more understanding of their work, we typically turn to the texts or lectures of art and music critics “put into words” their interpretations of the artists’ work.  

What this means is that words, whether spoken or written, are at the basis of most of our communication, it is, to put it simply, the common currency. This is because in any communication, human spoken and written language is the most common tool used, reflecting the fact most humans cannot think or remember without internal verbalisation
. Language is the tool we use to filter and define the world. 

The written form of the word can present particular problems, it is not ‘natural’ and reading and writing has to be painstakingly learned and assimilated. Some people, for instance, immigrants, typically never learn to read or write more than a few words of the language of the country in which they live, and rely on spokenl language to communicate. 
New technologies give us the opportunity to return to orality (what Ong called ‘secondary orality’) and narrate text, or communicate content by designing a video with oral commentary. This could mean that alongside  ‘design to read’ we need also to think about  ‘designed to be read out aloud’. 

· What can we learn from the above that is useful for designing the reading experience, so that it is as inclusive as possible?

As a general rule, we want to design content in a multimedia, multi modal fashion, so that if some senses are impaired, the content may still be apprehended by the user via some other senses. Oral narration of text would not be useful for someone with a hearing impairment, at the same time, oral narration from speech synthesis of machines is only really used by the blind, somewhat out of necessity, since the lack of inflection in the narrator’s voice makes it very difficult to comprehend. Studies have shown that people like to have the multimodal experience, to hear and to see, to listen and to read, and that they can selectively block out sections of the channels.
Another concept that is being explored is that of “intelligent content” that will adapt to a reader (or user) profile. This will not only be in the sense of switching between modes and media, but also in the sense of adapting the content per se to the needs of the target audience. So far this has not be done is any other way rather than have several versions of information available, for instance in the case of medical information, different versions of the same content are manually created so has to have terminology and explanations tailored as appropriate for physicians,  or for laymen. People choose the version they want to read, and are frequently not satisfied with the results.
· New media, new literacies.

Work by Kress
 shows that our reading habits have changed, in part due to our increased use of internet presented material that is a mixture of text and image, with varying layouts, and this encourages a scanning rather than a reading habit, the linear nature of text reading is diminishing, and the starting and end points for information are becoming unclear.
At the same time, those concerned with new literacies (Kress, Leu, 2004
) are concerned that new generations need to educated to glean meanings from multimedia rather than from traditional text. This has a direct impact on content design since new ways of reading are fostered, and hence, new ways of designing content
Any issues that you think the workshop should avoid
I would like to see the workshop activity to come up with sets of practical rules and implementable guidelines. 
However, I also think it is important, since this is a complex problem, to hear about work from a range of disciplines that can be brought to bear on the evolution of ‘reading’ from text (on paper, on screen) to ‘hearing’ information, to combining these channels with multilayered ways of communicating information, for instance, via a video or an animation, that combines text, sound and meaningful images. 

It seems to me that Design to Read is an important starting point, forcing us to begin to unravel the nature and processes of interpreting content, in its written form, and by extension, understand how other forms may impact on understanding.  From there we can begin to build up knowledge about how to design.
� This can be seen in for instance the subject matter of the acknowledged ‘bible’ on the subject: Rosenfeld and Morville, (2003,2nd Edition): Information Architecture for the World Wide Web: Designing Large Scale Web sites, O’Reilly Media (also known as “the Polar Bear book”)


� For example, the International Institute on Information Design (IIID) recommended by UNESCO as a partner organisation for world wide co-operation on matters of information design (Resolution 4.9 of the 28th General Conference of UNESCO, 1995, Paris) is primarily concerned with “visual communication” � HYPERLINK "http://www.iiid.net/FrameSet.htm" ��http://www.iiid.net/FrameSet.htm�


� Horn, R.E. (1999) Information design: Emergence of a new profession, in R. Jacobson (Ed), Information design, MIT Press, pp. 15-33


� � HYPERLINK "http://www.euain.org" ��www.euain.org� 


� Ong, W.J.(1982): Orality and literacy: the technologizing of the word Methuen


� Castells, M. (1996) The Rise of the Network Society  Blackwell 


� Kalman (2003)) Access to Literacy: Social Participation and the Appropriation of Knowledge in Daily Reading and Writing , Mexican Journal of Educational Research, vol 8, no 17, pp 37-66


� Kress, G. (2004)    Reading Images: Multimodality, Representation and New Media  Information Design Journal Volume 12, Number 2,  pp. 110-119 


� Leu, D.J. Jnr (2004) Toward a Theory of New Literacies Emerging From the Internet and Other Information and Communication Technologies, In R.B. Ruddell, & N.J. Unrau (Eds.), Theoretical Models and Processes of Reading (pp. 1570-1613).: International Reading Association. 
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