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Past work and interest in the topic
For a number of years, my work focused on tax forms and related documents. These were difficult for anyone to read and so my goal became achieving a standard of usability for the 'average reader'. 
Fast forward a few years, and I am now working with clients who do need to create information-rich web sites and associated documents that are available for anyone to use. I began to notice that guidelines for accessibility have focused in the past on people with visual impairments, but this is only one of the reasons why people do not read easily. 

I'm also interested in the problems of designing for people with disabilities due to a long association with Woodlarks Camp Site Trust, a permanent camp site where people with and without disabilities camp together.
Current motivation for the workshop
In our work for the Open University, Whitney Quesenbery and I found that design guidelines for different groups such as low literacy, teenagers, and older people were in fact very similar. This led to thinking about design guidelines for many types of people who do not read easily: are the guidelines still going to be similar, or are there crucial differences that we need to take into account?

Critical issues

What research is available to inform design? Where is it published? 

Are the guidelines for designing for different groups similar, or in conflict?

Are guidelines any help in design for these groups anyway, or is it all down to usability testing with the many varied audiences?
Issues to avoid

Causes of impairment or of other difficulties in reading.
Educating people to become better readers.

Design guidelines

More Alike than We Think (Quesenbery, 2000) http://uxmatters.com/MT/archives/000080.php
Guidelines:

· Avoid long, dense blocks of text.

· Create informative headings.

· Provide navigation options within the content.
My own set of principles for editing for the web www.editingthatworks.com

   1. Understand context of use

   2. Choose what to say

   3. Slash everything else

   4. Edit sentences

   5. Put into logical order

   6. Demolish walls of words

   7. Choose links

   8. Check consistency

   9. Rest it then test it
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